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Kaiju Big Battel
Far those who adore both professional wrestling and
Japanase monster movies but felt that never the
twain would meet, Kuiju Big Battel delivers. You may
have seen their stickers around town-a blockhead
and crossbones sparting a blank expression (that's

De. Cube, the “evilest evil within Kaiju™/-and the
word is spreading up and down the East Coast. In

outsized plush costumes, characters like Beefy L'Ox,
C?-’I!:'lnlpt uss, Dusto Bunny and Club Sandwich
Iwho looks like ... a club sandwich) fight in epic cage-
match battles for conteol of the nniverse, often ae-
companiad by bands like Les Savy Fav.

ature 8 oam buildings and lundscapes are
routinely destroyed by the monsters in the course of
their hattles. Kaiju, the brainehild of group of art
and design students from Boston, I8 more than just a
bunch of kids jumping around in Kroft-on-erack
outfits. It’s & veritable media empire selling videos of
Kalfu Eattels {eamplete with faux-Japanese com-
mercials), T-shirts, manga, lunchboxes and other
biffling collectibles. In a way, Kuiju is no different
from it Tnpanese counterparts, from Hello Kitty to
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For those who adore both professional wrestling and Japanese monster
movies but felt that never the twain would meet, Kaiju Big Battel delivers.
You may have seen their stickers around town - a blockhead and
crossbones sporting a blank expression (that’s Dr. Cube, the "evilest evil
within Kaiju") - and the word is spreading up and down the East Coast. In
outsized plush costumes, characters like Beefy L’Ox, Cycloptopuss, Dusto
Bunny and Club Sandwich (who looks like... a club sandwich) fight in epic
cage-match battles for control of the universe, often accompanied by
hipster bands like Les Savy Fav. Miniature Styrofoam buildings and
landscapes are routinely destroyed by the monsters in the course of their
battles. Kaiju, the brainchild of a group of art and design students from
Boston, is more than just a bunch of kids jumping around in Krofft-on-crack
outfits. It's a veritable media empire selling videos of Kaiju Battels
(complete with faux-Japanese commercials), T-shirts, manga, lunchboxes
and other baffling collectibles. In a way, Kaiju is no different from its
Japanese counterparts, from Hello Kitty to Sailor Moon; it makes little
sense, makes grand use of what some lovingly refer to as "Engrish" and
has no limits on self-referentiality. Kaiju is like being on the set of Godzilla
vs. Mothra, only with a referee (the mustachioed Referee Jinji), an emcee
and dozens of screaming fans. Best of all, it’s seriously funny. Can you see
that | am serious?!?

Kaiju appears at Wizard World East 2000, May 10-May 12,
Pennsylvania Convention Center, booth No. 1009.



